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THE CHALLENGE

In the fall of 2016, members of Ameren’s
supplier diversity and corporate
communications departments approached
JAK with an opportunity to complement
some of the brand work the company’s
agency of record was doing.

They wanted to establish a unique look and
feel for the supplier diversity department’s
print and digital presence, one that would
be recognizable at a glance. This was to be
done as part of a larger initiative to create
awareness (both internally and externally)
of who the supplier diversity team is, the
work it does, and what it has achieved for
Ameren and for suppliers.

Ameren’s thinking on brand management
was evolving at the time. Nevertheless,

it was essential that this supplier
diversity sub-brand adhere to Ameren
Corporation’s standards.
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CASE STUDY: AMEREN SUPPLIER DIVERSITY BRANDING

Supplier diversity is an integral part of the success of many companies—Ameren

included. The St. Louis-based power company has a dedicated supplier diversity
department that carries out Ameren’s commitment to purchasing products
and services from diverse-owned businesses, growing relationships, and

increasing opportunities.

Forthem, supplier diversity isn’t an aspiration, it’s a way of doing business.

THE SOLUTION

For this project, like many others,
JAK took a multi-step approach.

First, our team studied Ameren’s
brand and how the supplier diversity
department previously represented
itself. Then, we presented an array
of options for the department’s new,
refreshed look—each different yet
on-brand.

The Ameren team ultimately

chose a design aesthetic that used
photographs of diverse suppliers to
shine a spotlight on the real people
itis empowering and the real results
their work is driving. The design
incorporated a vibrant color bar
motif featuring Ameren’s primary
and secondary colors to visually
represent diversity.
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THE RESULT

Our client was so pleased with the
supplier diversity department’s new
look that we implemented it into an
array of materials. Those materials
included a series of print ads
featuring supplier success stories,

a testimonial page, a procurement
list, two fact sheets, and even

the company’s Annual Report on
Business Diversity for the lllinois
Commerce Commission.

We created floor banners with
this branding for Ameren’s annual
Supplier Diversity Symposium, too.
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